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Preface

Business Research Methods is a course offered in many universities for the M.B.A.
programme. Research is the all pervasive key and the brain for decision-making in any
organization. Hence it is the importance of the subject ‘Business Research’. A study of
research will enable organisations in decision-making. In this book, the subject-matter of
Business Research is included at large and also at a micro level.

The subject of Business Research is concept based and hence needs a capsuled and
itemised publication encompassing concepts and illustrations. This book aims at covering
various aspects of Business Research, such as problem formulation, data gathering, analysing,
interpretation of data, report-writing, use of statistical methods etc.

The objectives of writing this book on Business Research are three fold. First, we want
to provide facts and knowledge which are easy to understand. Secondly, the students should
know the tools and skills necessary to solve business problems. Thirdly, the students should
be able to apply research techniques in a changing marketing environment.

The students of today are the future decision-makers of Indian industry. When these
students join the corporate world, they need to know the methodology to be adopted to
conduct research, in terms of gathering data, interpretation and report-writing and also
the use of statistical techniques. Keeping this in view, relevant illustrations have been
drawn.

Considering the fact that the market has become customer centric, with changing life
styles, tastes, preferences of the customer, customerisation is the watchword of this
millennium, and hence this book on Business Research.

The appendix includes case studies which the students will find useful to analyse and
hence conceptualize the subject. This book is divided into 23 chapters and the research
techniques and processes are well explained with illustrations.

We are thankful to our Director, Prof. M.R. Holla; Principal, Dr. H.N. Shivashankar
and Registrar, Mr. Narayana Raju, without whose encouragemen: and guidance, publishing
this book would not have been possible.

Despite our carnest efforts and help received from various quarters, certain shortcomings
might have remained unnoticed. We shall be glad if our esteemed readers bring these to
our notice so that the same can be rectified in subsequent editions.

PROE S.N. MURTHY
PROE U. BHOJANNA






